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Searcy A & P Commission  
Tuesday, May 19, 2026, 9:00 AM 

Minutes  
   

Chairman Chris Howell started the meeting at 9:00am. Present were Commissioners Centola, 
Jones and Patel. Absent were Conmmissioners Hale, House and Orozco. 

Chairman Howell asked if the minutes had been read and asked for a motion. Commissioner 
Jones motioned to approve the minutes. Commissioner Patel seconded. The motion passed 
with the following votes: Yes: Centola, Howell, Jones and Patel. No: None. Abstain: None. 

Kate Moore presented the Financial Report. For April, the Total Fund Balance as of 4/30/26 was 
$2,834,519.37. The Restricted Fund Balance is $1,187,000.00 (accounting for Bond Repayment) 
and the Unrestricted Fund Balance is $1,647,519.37. Total Liabilities and Net Assets is 
$2,834,519.37 Collections for the month of March were for Lodging $39,296.55 Prepared Foods 
$121,526.79. Interest & Penalties on late payments $205.42. Early Payment Discounts 
($2,558.24). Less Returns and Allowances ($2,582.49). Expenditures were: Legal Services 
$1,575.00, Professional Services $3,845.00, Social Media Content and Advertising $1,800.00, 
Website and Social Media Expense $8,735.00, Bank Fees $523.88, Merchant Fees $101.00, 
Bond Payment to the City $83,293.64, 4th of July 2026 $10,000.00, Searcy Parks and Rec. 
(Tournaments) $12,000.00. Interest Income on Deposits $2,492.58. Net Income of April 
$35,444.52. 
 

Mike Pasrons addressed the commission, stating that the Holiday of Lights committee is still 
looking for sponsors and all 4 of the train cars have been sponsored. 
Commissioner Patel motioned to approve the funding request, Commissioner Jones seconded. 
The request was approved with the following votes; Yes: Centolaa, Howell, Jones, and Patel. 
No: None. Abstain: None., 

Tyler Meyl asked the commission if they had any questions. Commissioner Jones motioned to 
approve the funding request. Commissioner Centola seconded. The request was approved by 
the following vote; Yes: Centola, Howell, Jones, and Patel. No; None. Abstain: None.. 

After being contacted by Tasha Abrams, Searcy Juneteenth Celebration withdrew their request 
for funding. 
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A & P Commission Meeting 
2 
May 19, 2026 
  

The commission discussed ways to reduce the amount of paper in the monthly packets. 
Chairman Howell said that on another committee he is on, they send out the entire packet for 
all and only print out the necessary papers for the meetings. Commissioner Centola said that 
he will continue to email the entire packet to the group while sending a different packet to be 
printed out. Attorney Gibson said that we need to continue to post the packets and minutes on 
the A&P website. Commissioner Centola said that we have moved them to the City website, 
with the use of CivicPlus software. 

Chairman Howell asked if there were any comments. When no one responded, he adjourned 
the meeting at 9:12am. 

  

   
   
  ___________________________ 

Tommy Centola, Secretary 
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.COM

MAY
MARKETING 

REPORT

OVERVIEW:

59,612
Facebook Reach: The number of 
people who had any content from 
your Page or about your Page enter 
their screen. 

6,062
Website Visits: The total num-
ber of browser sessions within 
a timeframe.

11,846
Views

PROMOTED SOCIAL POSTS:

3,789
Instagram Reach: The number of 
unique accounts that saw any of 
your posts or stories at least once. 

22,179
Views
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20,858
Views

24,444
Views

14,365
Views
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New Billboard Vinyl:

AY Magazine Print Ad:

EXPLORE • EAT • STAY 

There’s so much to explore in Searcy! From downtown events and foodie approved eats 

to holiday lights and a high quality of life, our “big small town” is your perfect place for a 

weekend – or a lifetime. Get started at experiencesearcy.com today.

Upcoming Events
> Farmers Market | Saturdays

> Pioneer Village Tours | Saturdays

> United We Stand | July 4

> White County Fair | Sept 14-19

> Get Down Downtown | Sept 25-26

> Holiday of Lights | Nov/Dec

> New Year’s Eve Bash | Dec 31

DRONE & FIREWORKS SHOWJULY 4 IN SEARCY

experiencesearcy.com
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Top Visited Restaurants in April
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Top Visited Hotels in April

Block Party: May 1
1,500 Visitors

Chocolate Gravy/Farmers Market: May 2
2,000 Visitors

Pioneer Village: May 2-3
662 Visitors

Harding University (Special Olympics)
6,100 Visitors (note this includes regular campus traffic)
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.COM

JUNE
MARKETING 

REPORT

OVERVIEW:

130,508
Facebook Reach: The number of 
people who had any content from 
your Page or about your Page enter 
their screen. 

4,605
Website Visits: The total num-
ber of browser sessions within 
a timeframe.

36,180
Views

PROMOTED SOCIAL POSTS:

3,284
Instagram Reach: The number of 
unique accounts that saw any of 
your posts or stories at least once. 

30,921
Views
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20,858
Views

20,091
Views

16,283
Views

44,957
Views
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KATV Segment:
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Top Visited Restaurants in May
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Top Visited Hotels in May 2026

Juneteenth: Spring Park on June 20
1,100 Visitors

Top Visited Hotels in May 2025
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Tommy Centola <tommy.centola@experiencesearcy.com>

Formal Proposal | Visit Searcy | Food & Travel Magazine
1 message

Nadia Shapiro <nadia@foodandtravel.net> Mon, Jul 20, 2026 at 2:01 PM
To: apcommission@cityofsearcy.org
Cc: Tom Kane <tkane@foodandtravel.net>

Hi Tommy,

Thank you again for taking the time to speak with me today. I appreciate you letting me know that your team will be
meeting on July 28th to discuss this opportunity. I look forward to reconnecting with you that afternoon.

As promised, I've attached the formal proposal along with our Food & Travel Magazine Media Kit and AdTrackerPro
Media Kit for your review.

We have an exciting opportunity to feature Visit Searcy in our upcoming Fall 2026 and Winter 2026/2027 issues of
Food & Travel Magazine. The Fall issue will feature celebrity chef Charlie Palmer on the cover alongside destination
stories highlighting outdoor recreation, cultural experiences, history, and culinary travel.

Searcy has an incredible story to tell. From its vibrant downtown and community events to its parks, local dining, and
authentic Arkansas charm, it would make an outstanding addition to this issue.

Proposed Package Includes

Print Exposure

Full-page advertisement in the Fall 2026 print and digital edition.
Three-page editorial feature (600 words + 10 photos).

Digital Exposure

Dedicated destination page on the Food & Travel website (4.8 million visits in 2025).
Three outbound links plus a promotional video/reel distributed across our partner network.
Social media promotion on Facebook, Instagram, and TikTok.
Substack feature.
Inclusion on Readly, Magzter, Zinio, and our Google and Apple News feeds.

Special Pricing

Rate card value: $12,500
Special remnant rate: $6,995

If we're able to receive a signed insertion order by July 29th, I'd be happy to include the Winter 2026/2027 issue at
no additional charge, giving Visit Searcy exposure in both issues for the same investment.

Creative materials would be due during the week of August 10th, giving your team additional time following your
meeting to gather photos and editorial content.

Arkansas is quickly becoming one of the strongest featured states in our upcoming issues, and we'd love to see
destinations like Searcy continue building that momentum and gain even more national exposure.

Thank you again for your time. I look forward to speaking with you after your meeting on July 28th.

Best regards,

Nadia Shapiro
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Director of Sales
m: 207-450-4495
nadia@foodandtravel.net
11856 Balboa Blvd #370
Granada Hills, CA 91344

2 attachments

Food & Travel 2026 Media Deck (5).pdf
5404K

AdTrackerPRO Media Deck_1 (5).pdf
3705K
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2026 MEDIA DECK
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MISSION STATEMENT

Food & Travel Magazine is a multi-platform travel 

media brand that inspires and empowers 

consumers to see more. Food & Travel-

branded content is everywhere, reaching 

hundrends of thousands of consumers via our 

print magazine, digital version, destination videos, 

Google and Apple News partnerships, and social 

media platforms.

Food & Travel Magazine encompasses 

all of the elements required to craft the 

supreme escape. For the stylish epicurean, 

alluring vacation destinations are featured in concert with 

highlights on tantalizing cuisine, cultural experiences, and local life 

vividly depicted through stunning photography.

For the family, it serves as inspiration for annual vacations, 
and casual celebrations.
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270K
WEB SESSIONS

87K
DIGITAL REPLICAS

500K
COMBINED SOCIAL MEDIA

IMPRESSIONS

670K
PAGE VIEWS

600K
FOOD & TRAVEL AUDIENCE

55%
NEWSTAND AUDIENCE

45%
SUBSCRIPTION AUDIENCE

$116K
Median Household Income

AUDIENCE SNAPSHOT

DIGITAL AUDIENCE

PRINT AUDIENCE

Source Path: Curtis Circulation

Source Path: Facebook Twitter, Instagram,Google AnalyticsAdrotatePro
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AUDIENCE PROFILE
AUDIENCE
Male/Female	 44%/56%

Ages 25-34 	 41% 

Ages 35-54 	 46% 

Ages 55+ 	 13% 

Median Age 	 46

HOUSEHOLD EARNERS
HHI $75,000+ 	 40%

HHI $100,000+ 	 58%

HHI $150,000+ 	 20% 

Median HHI 	 $116,845 

Average HHI 	 $150,000+

EDUCATION
Grad College+ 		  46% 

Any College 		  74%

Post-Grad Degree	 18%

COMMITTED TO TRAVEL
Took domestic vacation/personal trips (air or car) past yr. 	 50% 

Took 2+ domestic vacation/personal trips past yr. 		  31%

Spent 7+ nights away on domestic trip in past year. 	 18%

GENERAL TRAVEL
Passport holders 						     55%

Members of a frequent flyer program 			   36% 

Int ’l past 3 years/domestic past yr. 			   62%
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DIGITAL BREAKDOWN

18K Followers60K Followers140K Followers

•	 Article Viewers 30 Days 16.9K

•	 Digital Distribution on Issuu, Magzter, Readly, Zinio, and Magazine.com

•	 Publication Issue Combined Total Page Views 86K Pinterest Analytic 

Overview, 13K Impressions over 28 days, 21K Total

@FoodandTravelMag@FoodandTravelMag@FoodandTravelMag

Total Digital Impression: 425K
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PARTNERS & AFFILIATES

APPEARING IN THESE RETAILERS AND BOOK STORES

FoodandTravelMagazine.com2026 MEDIA DECK Page 40 of 67

https://foodandtravelmagazine.com


2026 Editorial CALENDAR

FEATURE EDITORIAL
America in Bloom: The Most Beautiful Spring 
Destinations You’ve Never Considered
A visually rich exploration of destinations that come 
alive in spring, from wildflower regions and garden 
towns to wine country, coastal escapes, seasonal 
food experiences, and outdoor adventure.

FoodandTravelMagazine.com2026 MEDIA DECK

SPRING ISSUE – APRIL 7
COVER INTERVIEW

Myron Mixon
FEATURE EDITORIAL
The New Culinary Capitals of America
A forward-looking look at the most exciting rising 
food cities in the United States, spotlighting 
chef-driven restaurants, local ingredients, 
breweries,wineries, and evolving culinary identity.

SPECIAL EDITION – MAY 20
COVER INTERVIEW

Eric Ripert

FEATURE EDITORIAL
The Great American Escape
A lifestyle-driven travel story centered on 
mountains, lakes, luxury resorts, and coastal 
destinations that offer the perfect summer 
getaway through relaxation, adventure, 
and scenery.

SUMMER ISSUE – JULY 7
COVER INTERVIEW

Daniel Boulud
FEATURE EDITORIAL
The Ultimate Fall Table
A sensory-driven journey through America’s best 
autumn destinations, where fall foliage, harvest 
season, scenic dining, wine regions, and farm-
driven culinary experiences come together.

FALL ISSUE – OCTOBER 7
COVER INTERVIEW

Charlie Palmer

FEATURE EDITORIAL
Home for the Holidays: America’s Most
Magical Winter Destinations
An emotional and visually rich feature on 
destinations that define the holiday season, from 
snowy towns and festive cities to luxury winter 
escapes, holiday traditions, and celebratory dining.

HOLIDAY ISSUE – NOVEMBER 9
COVER INTERVIEW

Thomas Keller
FEATURE EDITORIAL
Winter Without Crowds: America’s Most
Beautiful Cold-Weather Escapes
A refined off-season travel feature focused on 
quiet luxury, snow-covered small towns, rugged 
coastal retreats, warm winter alternatives, 
wellness travel, and meaningful winter escapes.

WINTER ISSUE – JANUARY
COVER INTERVIEW

Erin French

Editorial schedules, article themes, and interview participation are subject to change without notice due to availability, production timelines, and circumstances beyond ourcontrol.
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Annual Editorial Pillars
•	 Luxury Hotels & Island Resorts
•	 Fairs & Outdoor Festivals
•	 Spring Vacation Spots
•	 Rocky Regions & Mountainscapes 
•	 Family Fun & Amusement Parks
•	 Historical Landmarks & Monuments
•	 Top Chef Interviews
•	 Bars, Pubs, Taverns & Nightclubs
•	 Spring Seasonal Recipes
•	 Entertainment “Best of” Lists
•	 Five-Star Epicurean Dining
•	 Luxury Retail Destinations
•	 Fitness & Mental Health
•	 International Vacation CitiesSPRING

SUMMER

•	 Camping & Glamping
•	 Theater, Comedy & Concerts
•	 Summer Vacation Spots
•	 Southern Road Trips & The Wild West
•	 Water Sports & Activities
•	 America’s National Parks & Native Lands 
•	 Farm-to-Table & Locally-Sourced Dining 
•	 Beer, Spirits & Cocktails
•	 Summer Seasonal Recipes
•	 Travel “Best of” Lists
•	 Food Trucks, Stands & Carts
•	 Boutiques & Thrift Stores
•	 Yoga & Meditation
•	 Eco-Friendly & Sustainable Travel
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•	 Themed-Room Hotels & Motels
•	 Annual Sporting Events, Expos & Conventions
•	 Fall Vacation Spots
•	 Scenic Routes, Deserts & Captivating Coastlines 
•	 Hiking, Climbing & Off-Road Adventures
•	 Zoos & Aquariums
•	 Kitchen & Cooking Tips
•	 Wine, Wineries, Distilleries & Vineyards
•	 Fall Seasonal Recipes
•	 International “Best of” Lists
•	 Diners, Cafés & Comfort Spots
•	 Skin Care Clinics & Day Spas
•	 Nature & Wellness Travel
•	 Hobby Havens, College Campuses & Tech HubsFALL

WINTER

•	 Lodges, Cabins & Chalets
•	 Cruises & Casinos
•	 Winter Vacation Spots
•	 Beaches, Bays & Exotic Getaways 
•	 Winter Sports
•	 Galleries, Museums & The Arts
•	 Holiday Cooking & Comfort Foods
•	 Breweries, Cideries & Meaderies
•	 Winter Seasonal Recipes
•	 Culinary “Best of” Lists
•	 Casual & Family-Style Dining
•	 Mom-and-Pop Shops & Holiday Spots 
•	 Lifestyle & Wellness Eating
•	 Destination Weddings

FoodandTravelMagazine.com2026 MEDIA DECK

Annual Editorial Pillars
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ADVERTISING SPECS

AD SIZE		 BLEED			   LIVE/SAFETY		  TRIM

Spread		  16.25” x 10.75”		  15.5” x 10”		  16” x 10.5”

Full Page	 8.25” x 10.75”		  7.5” x 10”		  8” x 10.5”

1/2 Horizontal	 8.25” x 5.375”		  7.5” x 4.625”		  8” x 5.125”

1/3 Vertical	 2.875” x 10.75”		  2.125” x 10”		  2.625” x 10.5”

1/4 Vertical	 4.25” x 5.375”		  3.5” x 4.625”		  4” x 5.125”

PRINT & DIGITAL REQUIREMENTS
File Type: High Quality PDF

Bleed: 0.125” from trim on all sides Safety: 0.5” inside of trim on all sides 

Binding Method: Perfect Bound Image Resolution: 300 dpi

Color Space: CMYK only

Fonts: Please embed all fonts

DELIVERY OF MATERIALS

Please submit materials at foodandtravel.wetransfer.com

***Make sure Bleed is included in file sent.***

PRINT & DIGITAL EDITORIAL DIRECTIONS
Please include the following when submittimg materials 
for your editorial and advertisement:

•	 600 Word Editorial Feature in Word Document

•	 10 High Quality Photos (not all photos used)

•	 Advertisement Artwork (as outlined on the left)

•	 1 URL Address per Advertisement

•	 1 High Quality Video for Website and Social

•	 1500 Character blurb for Website and Social 

***Additional materials might be needed based on the 
specifications of your advertisement deal***
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RATE CARD 2026

FoodandTravelMagazine.com

RUN

1x Run 

2x Run 

3x Run 

4x Run

FULL PAGE

$12,000 

$10,500 

$9,000 

$8,000

1/2 PAGE

$6,500 

$5,800 

$4,900 

$4,600

1/3 PAGE

$5,550

$4,000 

$3,150 

$2,800

1/4 PAGE

$3,190 

$2,950 

$2,500 

$1,950
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Advertise@FoodandTravel.net 

FoodandTravelMagazine.com

CONTACT
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Ads Manager
Creative Guidelines
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Ads Manager | Creative Guidelines

Mobile
Creative
BEST PRACTICES

Adapt to Mobile Behavior
Minimize copy for users to get the message at a quick glance

Leverage Dynamic Distance
Offer relevant ad experience to improve visitation

Front-load Your Video
Include your brand and crucial message in the beginning
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Ads Manager | Creative Guidelines

Display | Mobile

Image Banners

Dynamic Distance
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Landing Page

Ads Manager | Creative Guidelines
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Landing Page| Mobile

Ads Manager | Creative Guidelines

Image
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Ads Manager | Creative Guidelines

Display | Tablet

Image Banners

Dynamic Distance
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Ads Manager | Creative Guidelines

Display | Desktop
Image Banners
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Ads Manager | Creative Guidelines

Display | Video
Pre-Roll Video 

Connected TV
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Adver3sing and Promo3on Commission Applica3on for Funding 

This Applica3on must be completed in full and submi>ed with all applicable documents and 
informa3on. If this documenta3on and informa3on is not provided, it will be deemed incomplete and 

will not be considered. 

The Searcy AdverHsing and PromoHon Commission (A&P Commission) has a funding program 
where enHHes may apply for grant monies from the A&P Commission to help offset the cost of their 
event or program. The primary purpose of this program is to promote the City of Searcy and aQract 
visitors from outside the Searcy area. EnHHes awarded funds must follow all A&P Commission guidelines 
and requirements to receive allocated dollars.  

Recogni3on: EnHHes receiving funding from the A&P Commission are required to 
include the “Searcy AdverHsing & PromoHon Commission” logo on all printed material. 
Any other use of the logo shall not be used without express consent from the A&P 
Commission.  

Availability: Funding is subject to availability of funds. 

Year-to-Year Support: Past support does not obligate the A&P Commission to conHnue 
support in subsequent years. EnHHes should not assume nor budget A&P support 
annually.  

Self-Sufficiency: The A&P Commission funding program is not designed to fund 
programs or events over a long period of Hme. The A&P Commission hopes programs or 
events that are funded to be self-sufficient a[er three (3) years. The A&P Commission 
may fund enHHes or events beyond three (3) years on a case-by-case basis.  

Economic Impact: The purpose of the A&P Commission is to promote the City of Searcy. 
It is important for the applicant to provide insight to the proposed event’s economic 
impact to the City of Searcy.  

Debts: It is the sole responsibility of the requesHng organizaHon to properly plan their 
event or project and manage their funds in a manner that demonstrates both fiscal 
accountability and management responsibility. The A&P Commission will not “bail out” 
events that incur losses.  

Indemnifica3on: OrganizaHons agree in wriHng to indemnify the A&P Commission of 
any liability associated with the organizaHon or event.  

Freedom of Informa3on Act: The applicant must acknowledge understanding that any 
support from the A&P Commission is subject to the Freedom of InformaHon Laws as 
stated in The Arkansas Freedom of InformaHon Act.  

Wri>en Applica3on and Suppor3ng Documents: All requests must be submiQed using this ApplicaHon. 
AddiHonal documentaHon and informaHon is required as stated in this ApplicaHon. If this ApplicaHon is 
incomplete, the funding request will not be considered. 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

RE��EST F�R F��DI�� 
�ATE S�B�ITTE�: 

A�O��T RE��ESTE�: 

�ame of OrganizaHon: DDDDDD 

Contact Person:   Alternate Contact Person: 

Address:  City:   State:  �ip: 

�ork Phone:  Email:  Cell: 

Is this a non-profit organizaHon9  �on-profit Tax I�K: 

Is this group incorporated9  Legal �ame:  

�umber of years of OrganizaHon in existence: 

Current Officers: 

Event5Pro ect Informa3on 

EventAProgram Title: DDDDDDD    DDDDDDDDDDDDDDDDDDDDDDDDDDDD DDDDDD 

Amount Requested: DDDDDDDDDDDDDDDDDDStart �ate: DDDDDDDDDDDDDDDD End �ate: 

LocaHon of Event or Program:   

Projected AQendance:  Is this a first-Hme event9 DDDDDDD yes DDDDDDDD no 

�umber of years the event or program has occurred9  

Projected Economic Impact of EventAProgram on Community:    

Pro ect Summary 

Please describe your event or program on a separate sheet. The summary must include the following: 

- Background of your organizaHon and include its purpose.
- A Summary of the event or program and its target audience.
- An explanaHon of how the funding will directly promote tourism and economic

development in Searcy, Arkansas.
- If the event or program is not funded or parHally funded, describe the impact this

will have on the event or program.

(cont.) 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Documents and other Informa3on to be Provided 

Each applicant must provide the following documentaHon and informaHon: 

- A financial statement as of the most recent fiscal year-end.

- A five-year history of the amounts and uses of funds received from the A&P
Commission, including results and benefits.

- Status of any unspent AdverHsing and PromoHon funds.

- A Budget Summary form, as aQached, to include addiHonalAmatching fund sources and
sponsors.

I acknowledge I am responsible for providing the AdverHsing and PromoHon Commission a budget recap 
and verifiable invoices within 30 days of the event if I am funded. 

IniHal �ere  

Approved by A&P Commission: Amount Funded: �ate Received: 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Check �umber:  RecapA�erificaHon of Expenditures Provided A[er Event: 

Re&ues3ng �rgani1a3ons Agreement 

It is agreed that, if this ApplicaHon is granted in full or in part, our organizaHon will adhere to the 
following:  

E Provide a wriQen summaHon of the event or aQracHon within 30 days of compleHon
which shall include an aQendance and a financial report. This informaHon is subject to
the Freedom of InformaHon Act.

E Provide addiHonal informaHon as required by the Searcy, Arkansas AdverHsing and
PromoHon Commission.

�e, DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD (requesHng organizaHon) agree to 
release the Searcy, Arkansas AdverHsing and PromoHon Commission, its commissioners, and associates, 
from any liability related with the organizaHon andAor event for which funds are being requested.  

It is agreed that no enHty or organizaHon is enHtled to funding. The decision of the AdverHsing and 
PromoHon Commission is final and cannot be appealed.  

Signed: DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD �ate: DDDDDDDDDDDDDDDDDD 
RequesHng organizaHon presidentAchairAofficial 

Print name: DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD  Title: DDDDDDDDDDDDDDDDDD 

Incomplete applica3ons for funding will not be considered. Please submit all suppor3ng 
documenta3on with this applica3on. 

 ApplicaHon and requests should be submiQed online or to:

Searcy A & P Commission 
2221 Benton Street 

Searcy, AR 72143 
E: APCommission@cityofsearcy.org  

F: 501-ϱϬϴͲϲϰϲϭ 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Re&uested �udget Planning Form 
�ATE S�B�ITTE�: 

A�O��T RE��ESTE�: 

�ame of OrganizaHon: 

Contact Person:   Phone:  Email: 

Address:  City:  State:  �ip: 

RE��ESTED ��D�ET S�

ARY 
HIf addiHonal space is needed C please follow format on addiHonal pages.

ProjectAEvent �ame:  

Total EsHmated Project Budget: 

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Total EsHmated Expected Revenue: 

HInclude a SPECIFIC descripHon of how A&P Funds will be used:

Approved by A&P Commission: Amount Funded: �ate Received: 
Check �umber:  RecapA�erificaHon of Expenditures Provided A[er Event: 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Searcy Adver3sing & Promo3on Commission 

Re&uested Funding Recap Form 
�ATE S�B�ITTE�: 

A�O��T RECEI�E�: 

�ame of OrganizaHon: 

Contact Person:   Phone:  Email: 

Address:  City:  State:  �ip: 

F��DI�� S�

ARY 
HIf addiHonal space is needed C please follow format on addiHonal pages.

ProjectAEvent �ame: 

Total Project Budget: 

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Total Project Revenue: 

HSpecifically, how were A&P funds used on this project:

Approved by A&P Commission: Amount Funded: �ate Received: 
Check �umber:  RecapA�erificaHon of Expenditures Provided A[er Event: 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Adver3sing and Promo3on Commission Applica3on for Funding 

This Applica3on must be completed in full and submi>ed with all applicable documents and 
informa3on. If this documenta3on and informa3on is not provided, it will be deemed incomplete and 

will not be considered. 

The Searcy AdverHsing and PromoHon Commission (A&P Commission) has a funding program 
where enHHes may apply for grant monies from the A&P Commission to help offset the cost of their 
event or program. The primary purpose of this program is to promote the City of Searcy and aQract 
visitors from outside the Searcy area. EnHHes awarded funds must follow all A&P Commission guidelines 
and requirements to receive allocated dollars.  

Recogni3on: EnHHes receiving funding from the A&P Commission are required to 
include the “Searcy AdverHsing & PromoHon Commission” logo on all printed material. 
Any other use of the logo shall not be used without express consent from the A&P 
Commission.  

Availability: Funding is subject to availability of funds. 

Year-to-Year Support: Past support does not obligate the A&P Commission to conHnue 
support in subsequent years. EnHHes should not assume nor budget A&P support 
annually.  

Self-Sufficiency: The A&P Commission funding program is not designed to fund 
programs or events over a long period of Hme. The A&P Commission hopes programs or 
events that are funded to be self-sufficient a[er three (3) years. The A&P Commission 
may fund enHHes or events beyond three (3) years on a case-by-case basis.  

Economic Impact: The purpose of the A&P Commission is to promote the City of Searcy. 
It is important for the applicant to provide insight to the proposed event’s economic 
impact to the City of Searcy.  

Debts: It is the sole responsibility of the requesHng organizaHon to properly plan their 
event or project and manage their funds in a manner that demonstrates both fiscal 
accountability and management responsibility. The A&P Commission will not “bail out” 
events that incur losses.  

Indemnifica3on: OrganizaHons agree in wriHng to indemnify the A&P Commission of 
any liability associated with the organizaHon or event.  

Freedom of Informa3on Act: The applicant must acknowledge understanding that any 
support from the A&P Commission is subject to the Freedom of InformaHon Laws as 
stated in The Arkansas Freedom of InformaHon Act.  

Wri>en Applica3on and Suppor3ng Documents: All requests must be submiQed using this ApplicaHon. 
AddiHonal documentaHon and informaHon is required as stated in this ApplicaHon. If this ApplicaHon is 
incomplete, the funding request will not be considered. 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

RE��EST F�R F��DI�� 
�ATE S�B�ITTE�: 

A�O��T RE��ESTE�: 

�ame of OrganizaHon: DDDDDD 

Contact Person:   Alternate Contact Person: 

Address:  City:   State:  �ip: 

�ork Phone:  Email:  Cell: 

Is this a non-profit organizaHon9  �on-profit Tax I�K: 

Is this group incorporated9  Legal �ame:  

�umber of years of OrganizaHon in existence: 

Current Officers: 

Event5Pro ect Informa3on 

EventAProgram Title: DDDDDDD    DDDDDDDDDDDDDDDDDDDDDDDDDDDD DDDDDD 

Amount Requested: DDDDDDDDDDDDDDDDDDStart �ate: DDDDDDDDDDDDDDDD End �ate: 

LocaHon of Event or Program:   

Projected AQendance:  Is this a first-Hme event9 DDDDDDD yes DDDDDDDD no 

�umber of years the event or program has occurred9  

Projected Economic Impact of EventAProgram on Community:    

Pro ect Summary 

Please describe your event or program on a separate sheet. The summary must include the following: 

- Background of your organizaHon and include its purpose.
- A Summary of the event or program and its target audience.
- An explanaHon of how the funding will directly promote tourism and economic

development in Searcy, Arkansas.
- If the event or program is not funded or parHally funded, describe the impact this

will have on the event or program.

(cont.) 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Documents and other Informa3on to be Provided 

Each applicant must provide the following documentaHon and informaHon: 

- A financial statement as of the most recent fiscal year-end.

- A five-year history of the amounts and uses of funds received from the A&P
Commission, including results and benefits.

- Status of any unspent AdverHsing and PromoHon funds.

- A Budget Summary form, as aQached, to include addiHonalAmatching fund sources and
sponsors.

I acknowledge I am responsible for providing the AdverHsing and PromoHon Commission a budget recap 
and verifiable invoices within 30 days of the event if I am funded. 

IniHal �ere  

Approved by A&P Commission: Amount Funded: �ate Received: 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Check �umber:  RecapA�erificaHon of Expenditures Provided A[er Event: 

Re&ues3ng �rgani1a3ons Agreement 

It is agreed that, if this ApplicaHon is granted in full or in part, our organizaHon will adhere to the 
following:  

E Provide a wriQen summaHon of the event or aQracHon within 30 days of compleHon
which shall include an aQendance and a financial report. This informaHon is subject to
the Freedom of InformaHon Act.

E Provide addiHonal informaHon as required by the Searcy, Arkansas AdverHsing and
PromoHon Commission.

�e, DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD (requesHng organizaHon) agree to 
release the Searcy, Arkansas AdverHsing and PromoHon Commission, its commissioners, and associates, 
from any liability related with the organizaHon andAor event for which funds are being requested.  

It is agreed that no enHty or organizaHon is enHtled to funding. The decision of the AdverHsing and 
PromoHon Commission is final and cannot be appealed.  

Signed: DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD �ate: DDDDDDDDDDDDDDDDDD 
RequesHng organizaHon presidentAchairAofficial 

Print name: DDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD  Title: DDDDDDDDDDDDDDDDDD 

Incomplete applica3ons for funding will not be considered. Please submit all suppor3ng 
documenta3on with this applica3on. 

 ApplicaHon and requests should be submiQed online or to:

Searcy A & P Commission 
2221 Benton Street 

Searcy, AR 72143 
E: APCommission@cityofsearcy.org  

F: 501-ϱϬϴͲϲϰϲϭ 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Re&uested �udget Planning Form 
�ATE S�B�ITTE�: 

A�O��T RE��ESTE�: 

�ame of OrganizaHon: 

Contact Person:   Phone:  Email: 

Address:  City:  State:  �ip: 

RE��ESTED ��D�ET S�

ARY 
HIf addiHonal space is needed C please follow format on addiHonal pages.

ProjectAEvent �ame:  

Total EsHmated Project Budget: 

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Total EsHmated Expected Revenue: 

HInclude a SPECIFIC descripHon of how A&P Funds will be used:

Approved by A&P Commission: Amount Funded: �ate Received: 
Check �umber:  RecapA�erificaHon of Expenditures Provided A[er Event: 
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Searcy A & P Commission 
2221 Benton Street; Searcy, AR 72143 

P: 501-278-4393 
APCommission@cityofsearcy.org

Searcy Adver3sing & Promo3on Commission 

Re&uested Funding Recap Form 
�ATE S�B�ITTE�: 

A�O��T RECEI�E�: 

�ame of OrganizaHon: 

Contact Person:   Phone:  Email: 

Address:  City:  State:  �ip: 

F��DI�� S�

ARY 
HIf addiHonal space is needed C please follow format on addiHonal pages.

ProjectAEvent �ame: 

Total Project Budget: 

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Income:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Expense:  Source:  

Total Project Revenue: 

HSpecifically, how were A&P funds used on this project:

Approved by A&P Commission: Amount Funded: �ate Received: 
Check �umber:  RecapA�erificaHon of Expenditures Provided A[er Event: 
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